nursing colleagues are reading and thinking and the links they provide to timely, important information and resources.
Connecting the Tribe of Family Nursing
I am a novice to social media but have been intrigued by its potential to connect and grow "our tribe" of family nurses who share a passion for making families central in nursing practice, research, and education. I have maintained a website since 2007 (http://www.janicembell.com) and began blogging and using Twitter (http://twitter.com/janicembell) in early 2009. I also maintain a website for my new co-authored book (www.illnessbeliefsmodel .com) and coordinate an online D Space collection of publications featuring the legacy of clinical scholarship at the Family Nursing Unit, University of Calgary and the Proceedings of the International Family Nursing Conferences (https://dspace.ucalgary.ca/handle/1880/44060).
I have been investigating the ways that other national and international family organizations have been using social media to network their members and exploring this topic with family scholars (for more information, see http://www.cfha.net/forum_thread.php?t=101, where I am identified as "Julia"). I believe there is a tremendous potential to use social media to grow our tribe of family nursing using various social media services that deserve our careful and urgent attention.
Our tribe of family nurses has been involved in a network of rich conversations that have, at best, been primarily unidirectional and sporadic. We have met somewhere in the world every 2 to 3 years at formally organized International Family Nursing Conferences since 1988 (for more information, see http://www.janicembell.com/archives/471), and we have had a Journal of Family Nursing since 1995 (http://jfn.sagepub.com). Only a few countries have formally organized family nursing communities (e.g., Japanese Association for Research in Family Nursing established in 1994 [http://square.umin.ac.jp/ jarfn/jarfn/index.html]; Family Nursing Society of Thailand established in 2003). In 2009, at the 9th International Family Nursing Conference in Reykjavik, Iceland, we created an International Family Nursing Association (IFNA; http://www.internationalfamilynursing.org), which currently has 106 members from 18 countries. The current communication between IFNA and its members is still primarily unidirectional, but plans are underway to create avenues for more bidirectional conversations between members. Whether these conversations will be limited exclusively to dues-paying members of IFNA is currently under discussion.
When I asked many of my family nursing colleagues at the 9th International Family Nursing Conference in Iceland in 2009 if they had a website for their work or blogged or used Twitter, the typical reply was, " "I don't have time" or "I don't know how," suggesting they lacked the time and skills to use social media technology. It is interesting to note these constraining beliefs sound the same as those frequently cited by nurses about why they don't practice family nursing-they believe they do not have time to involve families in their practice or don't have the knowledge and skills to adequately care for families (Wright & Leahey, 1999) . There also seemed to be a core belief among my family nursing colleagues that the conversations on social media sites were trivial, unscholarly, and lacked peer review.
A recent search of Wikipedia for resources related to "family nursing" yielded almost no postings. There have been no postings for family nursing, Family Systems Nursing, family nursing assessment, family nursing intervention, nor did the names and contributions of leaders within family nursing appear. This stands in contrast to documents that have already been created on Wikipedia about family medicine, family therapy, family centered care, and so on.
Joining the Tribe of Family Nursing Conversations
How could we use social media to connect our tribe of family nursing in more vibrant, timely conversations?
Create a URL Address for Your Work
A first place to begin is to ensure that your work and your ideas can be referenced with a URL address. URL is an abbreviation of Uniform Resource Locator, the global address of documents/resources on the World Wide Web.
Here are some examples from our family nursing colleagues. From the United States, Sharon Denham has initiated a social network site titled "Diabetes: A Family Matter" (http://diabetesfamily.ning.com); Kathleen Knafl has a URL address pointing to a newly created measurement, the "Family Management Measure," which chronicles her and her colleagues' efforts to develop measurement instrument related to their Family Management Style Framework (http:// nursing.unc.edu/research/famm/). In Canada, Lorraine Wright and Maureen Leahey have a URL address for their books, DVDs, and other educational resources, calling the site "Family Nursing Resources (http://www.familynursingresources.com/); Lorraine Wright blogs using a creative play on words: "The Wright Perspective" (http://www.lorrainewright.com/blog/). In Japan, Naohiro Hohashi maintains a website about his research in family nursing (http://www.hohashi.org/). I would like to see these colleagues use mechanisms such as Twitter to signal the tribe when there is a new update to their sites and find ways to encourage more dialogue between visitors to their sites.
Share Your Gifts
Seth Godin (2010a) argues persuasively that "gift giving" is the culture of this new social networking era. Gifts are the giving of information, knowledge, and resources to create change. The gift giver makes a sacrifice by providing what he/she knows online for free with the hope that the gift received will make a difference and transform the recipient (for more information, see Godin's blog of June 19, 2010b) . "Gift-giving strengthens the tribal connection" (Godin, 2010a, p. 156) . I find this idea of gift giving inspiring and aligned with the values of generosity, connection, and humility that I have witnessed over many years within our family nursing community.
Participate in the Documentation and Dissemination of Knowledge About Family Nursing
There are many forums available for the dissemination of knowledge in family nursing. One forum that has not yet been well utilized is the "wiki" (for more information about community wikis, see http://en.wikipedia.org/wiki/ Wiki#Wiki_communities). In addition to creating public documents about the development and existence of family nursing, this might be a useful mechanism for creating group documents for information sharing within the tribe of family nursing about key topics such as family nursing research; family nursing education; family nursing practice; family nursing theory; family nursing specific to populations of families, for example, families with chronic illness; family nursing research specific to research methods, for example, phenomenology, grounded theory, and so on.
Turning Round Together
As you read this editorial, you can see that I am very intrigued and excited about the possibilities that existing social media services offer to enrich and grow our tribe of family nursing. It will be fascinating to see how our tribe harnesses or resists these powerful networking capabilities over the next 5 years. It will be heartbreaking if the conversation is limited to only an exclusive group of tribe members. If you are reading this editorial you likely consider yourself to be a member of the tribe. The question is, "How can we shed our constraining beliefs about no time and the complications of computer technology and begin conversing with each other in even more collaborative and exciting ways?"
The root word of conversation is "converse," which means to "turn round" (Hoad, 1996, p. 96) . This editorial is a call to our tribe of family nurses to experiment with social media as a way to "turn round together" and create more explosive, dynamic, sustained, and international change in the way that health care in general, and nursing care in particular, is offered to families around the world.
